
Parenting is tough.  
Ask any caregiver.
We all need help raising  
kind, confident kids.

our
MISSION:

TO HELP RAISE

HERE TO HELP WITH EXPERT ADVICE

Media Kit 2025

GREAT HUMANS

ParentsCanada  
serves up  
vetted, unbiased,  
well-researched 
content. 
Written by Canada’s top 
journalists so parents  
can trust what they read.
Our authentic voice 
resonates with readers 
across both digital  
and print platforms.



60% 
cite financial issues 

and the everyday slog 
of parenting as their 
biggest challenges

63%
of respondents  
work full-time

1 in 4 
say they frequently feel 
lonely or isolated as a 

parent or caregiver

NEARLY 

42% 
say having children has 

had a somewhat negative 
impact on their marriage 

or partnership

A WHOPPING 

71% 
say that it’s harder to be 
a parent now than when 

they were raised

1 in 2
respondents say they 
don’t have access to 
affordable childcare

ParentsCanada surveyed over 1,000 Canadian parents to uncover their challenges in 2024. 
The results reveal a generation of parents struggling to balance work, family, and personal 

well-being while navigating rising costs and societal pressures. Our report highlights the real 
issues affecting families today, from food insecurity to mental health concerns. ParentsCanada 

is committed to addressing these challenges through our content, offering practical advice, 
expert guidance, and solutions to help parents navigate these complex times.

Please reach out to Jane Bradley at janeb@parentscanada.com for the full report.

ParentsCanada
THE STATE OF PARENTHOOD SURVEY 2024

Unsurprisingly, 
housing, food and 
childcare remain 

TOP 
OF 

THE 
LIST 

for financial concerns



ParentsCanada.com is a one-stop shop for parents and caregivers navigating the ever-
changing world of raising a child. We offer a rich tapestry of content that caters to all family 

members, from moms and dads to grandparents, nannies, and babysitters.

For over 18 years, ParentsCanada has been a trusted partner for brands seeking to connect with engaged 
parents. We offer a comprehensive suite of creative, inspiring, and diverse advertising solutions tailored to 

every budget. Our exclusive email subscriber list of 75,000 active parents boasts an impressive open rate of 
over 30%, ensuring your message reaches a highly receptive audience. With a powerful reach across both print 

and digital platforms, ParentsCanada is your ultimate destination to inspire and engage Canadian families.

In today’s digital age, quality content remains paramount. Google’s E-E-A-T (Experience, Expertise, 
Authoritativeness, Trustworthiness) guidelines underscore the importance of human-generated content. 

At ParentsCanada, we prioritize quality over quantity. Every article, every recipe, every parenting tip 
is crafted by experienced journalists and subject matter experts. We believe that genuine, human-

centered content is the key to building trust with our audience. By avoiding the pitfalls of AI-generated 
content, we ensure that every piece of content is accurate, informative, and truly helpful.

Quality Still Matters | GOOGLE’S E•E•A•TREMEMBER

E Experience E Expertise A Authoritative T Trust

CUSTOM CONTENT  
ACROSS ALL 
PLATFORMS:

PRINT 
DIGITAL 

VIDEO 
TV 

SOCIAL 
EMAIL

NURTURING EVERY STAGE OF PARENTHOOD

ParentsCanada
ABOUT US



PRODUCE. PUBLISH. DELIVER.

 No two campaigns are alike. Your goals are unique, and so are our solutions.
We are the perfect fit whether you’re aiming for a big splash or a subtle product review.

We’re committed to delivering results that exceed expectations.
Let’s create a campaign that resonates with your target audience and drives real results.

BELOW IS A MENU OF PROGRAMS

ParentsCanada
RATES & PACKAGES

CUSTOM CONTENT
Great content is key to any 
campaign. Our team crafts 

compelling narratives that resonate 
with your audience. From blog 

posts to short or long form videos, 
our editors deliver high-quality 

content that drives engagement. 
We’ll tailor a content strategy to 

your goals, optimizing it for search 
engines and social media.

CONTENT PROVIDER
Need engaging content for 

your website or newsletter? Our 
team writes for you in your voice. 
We handle everything from idea 
generation to SEO optimization. 

Let us create content that 
resonates with your audience 

and drives results.

VIDEO
Video is the most engaging way to 

capture your audience. Our production 
crew shoots everything from product 
reviews and explainer videos to walk-
the-store shopping videos and quick 

tips about your brand. Long-form 
interview-style videos are also a  

great complement to any story as  
they add impact and immediacy.

PRODUCT FEATURES
Get your products or services in front 

of our engaged audience through 
our exclusive “Need It, Want It, Gotta 

Have It: Cute Eh?” feature. Your 
brand will be featured and promoted 

through our website, newsletter, 
and social media channels. It’s the 

perfect opportunity to showcase new 
products and services and drive sales.

EMAIL MARKETING
Email marketing is a powerful tool 

to connect with your audience, 
drive sales, and boost brand 

awareness. Reach 75,000 engaged 
parents through our targeted email 
campaigns via our newsletter called 
The WEEKLY (over 31.2% open rate)  

or a custom email blast through  
our THIS WEEKEND newsletter,  

an exclusive weekend edition.

PRINT
Our ANNUAL GUIDE FOR NEW 

PARENTS gets in the hands of 60,000 
new and expectant parents in Canada.

NEW: GrandParentsCanada  
magazine launching Spring 2025, 

reaching a broader demographic of 
caregivers; grandparents! 

Circulation: 60,000

All of our print programs include  
a digital component.

TV
There’s still nothing like the glamour  

of TV. Lights, action, camera, and  
your brand is on The Good Stuff with 

Mary Berg on CTV. We host three 
segments each year with our host  
and product editor, Gail Gabrielle.  

We showcase the latest and  
greatest products for parents. 

The Good Stuff with Mary Berg 
reaches 1.2 million viewers each week.

CONTESTS
Who doesn’t love a contest? 
Our contests are a fun way to 

get your product or service 
profiled and make a parent 

very happy! We provide 
extensive exposure with loads 

of support to our contests. 
You can use the opportunity 

to grab some valuable data in 
your entry form as well.

TRIED & TRUSTED
SEAL OF APPROVAL

There’s nothing like a brand being 
reviewed by parents for parents. We 

test your brand or service to earn 
the ParentsCanada Tried & Trusted 

Seal. We then spread the news 
through all of our media channels. 

Looking to grow your retail reviews? 
We do that too. Our community of 

parents will deliver reviews on  
your specified retailer sites.

ASK  
US FOR 

DETAILED 
RATE CARDS 
ON ALL OUR 
PROGRAMS



Parents turn to a variety of sources for parenting advice, including trusted websites, social media 
platforms, TV, print and late night Google searches. ParentsCanada meets parents wherever they 

are, from the excitement of planning a family to the late-night worries of a new parent.

PARENTSCANADA.COM
An extensive digital content 
hub and destination for 
Canadian parents providing 
content from expecting to teen 
and everything in between.

DIGITAL PLATFORMS
ParentsCanada Portfolio

NEWSLETTERS
 
THE WEEKLY
Our weekly newsletter is sent to 75,000 
engaged subscribers and filled with recipes, 
expert parenting advice, tips and hacks, 
contests and more.

THIS WEEKEND
A dedicated newsletter customized to 
your brand. Produced by the editors of 
ParentsCanada and designed by our art 
director, your brand gets 100% share of 
voice with our 75,000 engaged subscribers.

AVERAGE 

OPEN RATE IS 

31.2%

SOCIAL
We have 52,000 followers 
across our social channels and 
provide custom sponsored 
posts to extend exposure of 
any brand campaign.  

https://www.instagram.com/parentscanada/
https://www.facebook.com/ParentsCanada
https://www.pinterest.ca/parentscanada/


QUICK TIPS
Bring your brand to life through a 
60-second video tip. Produced by 
ParentsCanada and delivered on 
ParentsCanada.com as editorial 
content with extended exposure 
across all our platforms.

VIDEO + TV
ParentsCanada Portfolio

PARENTS 
LOVE QUICK 

TIPS & 
SOLUTIONS!

TV PRODUCT  
SEGMENTS
ParentsCanada and CTV have 
partnered to share the latest 
products for parents on The Good 
Stuff with Mary Berg. Our Product 
Editor, Gail Gabrielle is on The Good 
Stuff with Mary Berg with three 
segments per year. The Good Stuff 
with Mary Berg reaches 1.2 million 
viewers every week.

VIDEO PRODUCT  
REVIEWS
We take product reviews to the 
next level through video. Product 
Editor, Gail Gabrielle delivers the key 
highlights of your product through 
live interaction then we deliver it 
across all our platforms. 

CLICK 
HERE TO 
WATCH 

    NOW!

CLICK 
HERE TO 
WATCH 

    NOW!

https://www.youtube.com/watch?v=SP1FWOY0lac
https://www.youtube.com/watch?v=MgaqibnSQ7c&t=122s
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By LISA EVANSAnother 

Baby? Are You Ready For 

When I fo
und out I w

as p
regnant w

ith my 

second baby, I w
as ecstatic. M

y son was 

six years o
ld and thrille

d at th
e thought 

of becoming a big brother. B
ut after th

e 

initia
l giddy phase wore off, it 

hit m
e: I’m

 

going to do this all a
gain. The diapers, 

the sleepless nights, th
e teething, th

e 

midnight fe
vers (w

hy do they always 

spike a temperature at 1 a.m.?). 

Preparing to add a new family member 

can feel both excitin
g and nerve-

wracking. Q
uestions about how your 

family stru
cture will w

ork with a new 

additio
n can keep you up at night m

ore 

than pregnancy heartb
urn. H

ere 

are a few things I w
ish someone 

had told me about being a 

second-tim
e parent: 

We know how it is
: One whiff of a new baby and you’re longing  

for the newborn days. But don’t le
t your hormones make such an  

important decision. Read on for some significant th
ings  

to consider before you start picking out nursery colours.

WELCOME BABY
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WELCOME BABY

“Rub a litt
le whiskey on a teething 

baby’s gums to soothe them.”

Do not give your baby booze, fu
ll stop. W

hile 

we’re at it 
here, te

ething gels c
ontaining 

benzocaine are also a no-go. In
fant fo

rm
ula 

Advil o
r Tylenol are your best bet, o

nce your 

doctor gives you the okay. You can also try
 

giving your baby a fro
zen teething rin

g or a  

mesh fre
sh-food feeder w

ith a fro
zen berry in it 

once they’re old enough for solid food.

“If y
ou let th

em stay 

up later, th
ey’ll s

leep 

in later…bahaha.”

The laugh tra
ck at th

e end of 

this q
uote is e

specially apt. 

Sleep begets s
leep. In

fants 

and toddlers n
eed consistent 

daytim
e sleep and an early 

bedtim
e in order to

 avoid 

gettin
g into the dreaded 

overtir
ed zone. Don’t tr

y to 

push bedtim
e later; y

ou’re 

asking for a rough night, a
n 

early wakeup and a cranky 

kid in the morning.

“Car seats aren’t 

actually necessary.”

Um, w
hat? Not only are they 

necessary, but th
ere are specific 

directions fo
r how long a child 

should be rear-facing, in
 a 

five-point harness and using 

a booster seat (a
nd it’s

 a lot 

longer th
an you might th

ink!). 

Check out Transport C
anada’s 

guidelines at tc
.canada.ca for 

the latest guidelines. 

“Comfortin
g a crying 

baby will e
nd up 

spoilin
g the baby.”

Nope. You can’t spoil a baby. 

End of story.

“I was told if y
ou add pablum 

or ric
e cereal to

 your baby's 

bedtim
e bottle

, th
ey'll s

leep 

longer. T
his was before my baby 

was even on solids. Also, m
y 

babies rejected the bottle
 and 

I was exclusively breastfeeding.”

According to Health Canada, in
fants s

hould 

not have anything besides b
reast m

ilk or 

form
ula until a

t le
ast six months o

f age. Speak 

to your child’s d
octor before intro

ducing any 

other fo
od source prior to

 this ti
me.

“Sleep when the baby sleeps.”

Okay, th
is is

 great in
 theory, but show us a 

parent w
ho was ever able to do this o

n the 

regular and we’ll s
how you a total fibber. 

Naptim
e is o

ften the only tim
e a new parent 

gets t
o themselves in

 a day, w
hich calls f

or a 

hot cup of coffee, catching up on TV shows, 

callin
g a frie

nd, startin
g the laundry…you 

name it. 
Plus, sleeping on command is n

ot 

an easy feat, e
ven when you’re beyond tire

d.
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If y
ou’re looking for a baby name that w

ill s
tand the test of tim

e, ta
ke a look at th

e 

history books and choose fro
m the classic (dare we say, ic

onic) names you find there. 

We love these trie
d-and-tru

e monikers t
hat are sure to remain steadfastly in style.

20
Alan 

Anthony  

Catherine 

Charles 

Christopher 

Daniel 

David 

Elizabeth 

Jane 

Joseph 

John 

Margaret

Michael

Patric
k

Peter

Raymond

Robert

Thomas

Walter

Willia
m

Timeless Baby Names 

That Never Go Out of Style

HELLO BUMP
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How to Cope When Your Baby Won’t

SLEEP THROUGH  

the  NIGHT

The average adult s
hould get seven or 

more hours o
f shut eye each night, b

ut 

with wee ones in
 the house, th

at’s a
n 

unlikely scenario. On average, new parents 

lose a staggering 109 minutes o
f sleep a 

night in
 the first year after having a new 

baby. It’s
 no laughing matter, e

ither: E
very 

new parent has a tale of car keys m
ista

kenly 

tucked into the fre
ezer, ir

ons o
r stove 

burners le
ft o

n all day or sw
eaters w

orn to 

work inside-out, b
ut fa

tigue is s
erious is

sue. 

Fragmented rest w
reaks havoc on memory, 

metabolism, decision-making abiliti
es 

and the ability
 to multi-task. 

Studies also indicate that la
ck of sleep 

worsens th
e symptoms o

f postpartu
m 

depression in the parent w
ho has 

given birth
, to

o. Partn
ers t

ake 

a hit, a
s w

ell, s
chlepping 

to work every day with 

bags u
nder th

eir e
yes. 

Who wants t
heir d

ental 

surgeon or fo
rk-lift 

driver 

running on a mere four 

hours o
f sleep? Or 

a drowsy parent 

behind the wheel? 

American figures 

estim
ate that th

ere 

By BLAKE ELIGH

There’s nothing worse than not gettin
g enough sleep, and it’s

 pretty  

much a given in your baby’s first year. But all is
 not lost—there are  

things you can do to ease the toll of sleep deprivation as your litt
le  

one learns just how glorious sleep can be (th
ey’ll le

arn eventually,  

don’t w
orry! They may be 13, but we digress).

WELCOME BABY
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are 100,000 fatigue-related car crashes 

each year, re
sultin

g in 1,400 deaths.

But w
e know, as you pace the floor at  

3 a.m. w
ith your newborn, it 

won’t b
e 

sleep science and stats y
ou’re thinking 

about; y
ou’ll b

e thinking about your 

pillo
w. No worrie

s. W
e’ve got strategies 

to help you make it t
hrough the night.

BE KIND TO YOURSELF

We know the laundry won’t d
o its

elf, a
nd 

there’s a
 teetering stack of dishes in

 the 

sink, but get your exhausted self to
 bed 

whenever you can. This is
 your official 

pass to
 slack off. Take a tim

eout, c
all a 

frie
nd, hang a ‘Do Not D

isturb’ sign on 

the fro
nt door, w

hatever. C
atch a break 

whenever you can.

SHIFT WORK

Split y
our night in

to four-to-six hour 

tim
e slots s

o you and your partn
er can 

get solid chunks o
f dream tim

e. W
hen 

you’re off-duty, find a dark, quiet, b
aby-

free zone to catch some zzz’s. Turn off 

your phone, get yourself some blackout 

curtains and use a white noise machine 

or fa
n to block out ambient noise.

BE PREPARED

If y
ou must get up, keep the lig

hts 

low so
 it’s

 easier to
 slip

 back into 

sleep after. If
 you’re breastfeeding, 

try to express m
ilk during the  

day so your partn
er can take  

over a nighttim
e feed, to

o. 

GET INTO TRIAL AND ERROR

Everyone and their m
other (a

nd your 

mother, a
nd your partn

er’s m
other) h

as an 

opinion 

about kids 

and sle
ep (not 

that you asked for it)
.  

Don’t e
ven get us starte

d on the 

additio
nal advice you’ll fi

nd on social 

media. D
espite the competing voices, 

you will e
ventually find a solution or 

routine that w
orks for you and your 

family. And when that solution stops 

working (and it w
ill—

kids are lik
e that), 

you’ll fi
nd another. J

ust be sure that you 

are taking a safety-first approach: The 

ABCs of sleep (Alone, on their B
ack and 

in their C
rib) should be a priority

.

CALL IN THE PROS

If n
othing seems to work, consider 

hirin
g a sleep consultant or doula. They 

can provide a frie
ndly ear, a

 shoulder to
 

cry on and sound advice. D
oulas can 

get you through early days at home, 

but th
ere’s a growing number of sleep 

consultants who can cajole night owls 

of all a
ges to sleep. Services and fees 

vary; a quick Google search will t
ell y

ou 

what’s available within your budget.

When in doubt, re
member: Y

our child 

won’t b
e doing this forever. B

y three 

months, 90 percent of babies are 

sleeping for six to eight hours stretches. 

Someday, you’ll e
ven back on these 

nights with your lit
tle one fondly.  

We promise. 
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Okay, th
at’s n

ot fa
ir. I

t’s n
ot 

always m
others. Let’s t

ry that 

again: O
lder re

latives d
on’t 

always know best. P
arenting 

advice will c
ome fast and 

furious o
nce your lit

tle one is 

earth
side but, d

epending on 

the source, th
e guidance may 

be quite outdated. W
ith this 

in mind, w
e put th

e call o
ut 

on our social m
edia channels 

for th
e most obsolete “help” 

our re
aders w

ere given. 

WELCOME BABY

Babies don’t li
ke to  

sleep on their b
acks! Maybe 

she’s a tummy sleeper.”

Safe sleep guidelines call fo
r all in

fants 

to be put to
 bed on their b

acks, alone, in
 

a crib without extraneous b
edding (you 

may have heard this r
eferred to as th

e 

ABCs). Y
ou can use a fitted crib sheet and a 

wearable sleep sack for extra warmth, but 

blankets, pillo
ws and stuffies are prohibited.“

MOTHER  

KNOW BEST
Doesn’t 

Always 

by KATIE DUPUIS

ANNUAL 2022
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Now that your lit
tle bundle has arriv

ed, 

welcome to the baffling world of 

parenting and searching for answers t
o 

random questions fo
r th

e rest of tim
e. 

We’ve got th
e answers t

o eight common 

newborn queries you’ve no doubt 

already considered. 

DO BABIES DREAM?

While so
me researchers b

elieve babies 

experience so
me form of ru

dimentary 

dreaming, m
ost neurosci entists b

elieve 

their b
rains need tim

e to develop before 

they’re capable of se
lf-awareness and the 

abstract th
inking required to tru

ly dream.

CAN BABIES SEE COLOUR?

Babies in
 the womb can tell th

e difference 

between lig
ht and dark, and newborns 

can see contrast b
etween black and white 

shapes. It’s
 not until t

hey are several weeks 

old that th
ey will b

e able to see their fi
rst 

prim
ary colour—red. It’s

 generally believed 

that babies can see the full spectru
m 

of colours b
y the tim

e they reach five 

months o
f age.

WHY DO BABIES LOOK CROSS-EYED?

Some newborns se
em to have an off-

kilte
r gaze so

on after birth
, w

hich can be 

concerning to new parents. Not to
 worry, 

though. This is
 a perfectly normal—and 

common—newborn characteristic.

Some babies are born with extra folds o
f 

skin in the inner corners o
f th

eir e
yes o

r a 

wide-bridged nose, giving them a cross-

eyed appear ance until t
hey grow into 

these features. You may also
 notice your 

baby’s e
yes don’t a

lways m
ove in uniso

n, 

but again, th
is is

 normal as your baby’s 

brain and eye muscles develop and learn 

to coordinate their m
ovements.

Fortunately, th
ese things are rarely 

anything to worry about and a baby’s e
yes 

typically straighten out by four m
onths, 

but if 
you’re concerned, it 

never hurts 
to 

consult y
our child’s d

octor.

DO BABIES RECOGNIZE VOICES?

Researchers h
ave long known that a 

newborn recognizes, and even prefers, 

Do Babies  

DREAM? 

And Other Newborn  

Questions Answered

WELCOME BABY

by KAILEE SOMERS
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colour. D
ecorate a large cardboard 

box (it 
needs to be big enough to 

contain the balloons) a
nd anchor th

e 

balloons inside. W
ith your fr

iends and 

family present, o
pen the box and let 

the balloons pop out to
 deliver th

e 

message. Some people release the 

balloons into the sky for added effect, 

but th
is isn’t g

reat fo
r th

e environment; 

even biodegradable balloons can 

potentially cause issues for w
ildlife

.

A Confetti C
annon

We’re a litt
le leery 

of anything called a 

“cannon,” b
ut in

 this 

case, it’
s m

ore like 

a New Year’s E
ve 

popper and it j
ust 

shoots c
oloured paper. 

You can find these online 

and in party stores. Look 

for ones w
ith biodegradable 

and water soluble confetti t
o 

cut down on waste. W
ord to the 

wise: D
o this type of re

veal outside 

so you aren’t fi
nding pink or blue 

confetti i
n every corner of your house 

for w
eeks.

A Scavenger Hunt

Whether you’re creating this t
ype of 

reveal fo
r your partn

er or fo
r in

vited 

guests, th
e nice thing about th

is c
reative 

idea is that it 
can be personalized to 

reflect w
ho you are as a couple or 

family. Send partic
ipants fro

m location 

to location collecting clues, culminating 

in a final clue revealing the gender of 

your im
pending arriv

al.

A Gender Reveal Word Search

There are many fre
e word search 

generators o
nline, so you can execute 

this r
eveal id

ea with very litt
le effort. 

Program in the words “b
oy” and “girl,”

 

adding one extra mention for th
e gender 

you’re revealing. G
uests c

an work 

together to
 complete the word search, 

counting up which word shows u
p one 

more tim
e than the other option. 

 

To keep everyone at your re
veal 

safe and comforta
ble, here are a 

few ideas to stay away fro
m:

•  Anything that in
volves weapons 

•  Anything that in
volves 

gunpowder or homemade 

explosives

•  Anything that in
volves fire

•  Settin
g off fireworks

•  Using a bat or stick to break 

something open (broken  

nose, anyone?) 

•  In
corporating animals in any 

way (don’t d
ye your pet’s fur!)

•  Crude messages on cakes  

or balloons (yes, avoid jokes 

about genitalia)

Gender Reveals 

GONE WRONG
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PRINT PLATFORMS
ParentsCanada Portfolio

GRANDPARENTSCANADA: A NEW VOICE  
FOR A GROWING GENERATION
With over 8 million grandparents in Canada, each with 
an average of 4 grandchildren, it’s time to recognize their 
unique needs and passions. Launching in May 2025, 
GrandParentsCanada is the first magazine dedicated to 
empowering and inspiring this vibrant demographic. We’ll 
explore topics like health, finance, travel, technology, and family 
relationships, all through the lens of the modern grandparent.

TIMING: May 2025

ANNUAL GUIDE FOR 
NEW PARENTS
This annual lifestyle digest targets 
new and expecting parents with a 
circulation of 60,000. Content focuses 
on prenatal to toddler. Distributed 
through prenatal classes, hospitals and 
doctors offices.  

TIMING: October 2025

NEW!



Brand Partnerships
WHO WE WORK WITH

Our brand partners, like Munchkin, Egg Farmers of Canada, Canada Beef, and Joe Fresh, are 
integral to our mission. Their campaigns not only inform and inspire our readers but also contribute 
to the growth and success of our platforms. By collaborating with these trusted brands, we ensure 

that our content remains relevant, engaging, and valuable to our audience.



WEBSITE 
DEMOGRAPHICS

Our primary readers are busy, educated, and responsible parents. They are the family decision-makers.

NATIONAL REACH

Let’s 
Connect!

Lori Dickson 
DIRECTOR OF SALES 
AND MARKETING
lorid@ParentsCanada.com
416.274.8983
ParentsCanada.com
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